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Roseland Golf Course Clubhouse Review
Survey Results Report

Introduction

To support future planning for the Roseland Golf Course Clubhouse, the City of Windsor conducted a
public survey to gather input from the public regarding a proposed conceptual redevelopment of the
Clubhouse at 455 Kennedy Drive West. This initiative builds on previous strategic work led by the
Roseland Golf and Curling Board, including a Strategic Business Plan and Feasibility Study completed
by GGA Partners (GGA) in 2020 and 2021.

In early 2025 the Roseland Board re-engaged with GGA to move forward with the plans for the future
clubhouse, aiming to incorporate current golfing trends into the design and construction of this
future golf course amenity. In addition, the City retained Archon Architects (Archon) Incorporated to
further develop the design concept based on the vision and recommendations of GGA.

The survey, open from July 31 to August 15, 2025, invited the public to share their thoughts on the
proposed redevelopment concept.

Feedback was collected via Survey Monkey and promoted via:
e apublic open house on July 31, 2025, from 3:00 — 7:00 p.m.
e 779 letters and 206 emails were sent to property owners/residents/stakeholders within a
200m radius surrounding Roseland Golf Club and those requesting notification

e media release
e on-site signage

The results will help guide the next steps in planning for the Subject Property.

This report summarizes the survey findings and highlights key themes and community perspectives.
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Survey Results

SURVEY FORM INTRODUCTION
Respondents to the Roseland Golf Course Clubhouse Survey were provided the following
form introduction:

The information on this form is collected under the authority of section 10 of the
Municipal Act, 2001, and is subject to the provisions of the Municipal Freedom of
Information and Protection of Privacy Act. The community feedback collected through
this survey will be included in a future Report to Council related to the Redevelopment
of the Roseland Golf Clubhouse at 455 Kennedy Drive W., City of Windsor, (the
“Subject Property”). Questions about this collection may be made to Michael Janisse,
Senior Manager of Communications, Corporation of City of Windsor at
mjanisse@citywindsor.ca

In the years 2020 and 2021, The Roseland Golf and Curling Board retained GGA
Partners (GGA), an international consulting firm specializing in the Golf and hospitality
industry, to conduct a Strategic Business Plan and Feasibility Study for the Roseland
Golf and Curling facility. These efforts included a community survey conducted in
February 2021 to collect public feedback to determine the current satisfaction level, as
well as wishes for services provided by Roseland Golf and Curling Club.

Since this time and having endured the challenges presented by the Covid-19
pandemic, the Roseland Board has witnessed changing trends in the wider golf
industry. Building on this experience, the Board has recently re-engaged GGA for their
input on whether the 2021 recommendations are still current. GGA has provided the
Board with refined recommendations to address recent industry trends.

Based on the expertise of GGA, and historical public feedback, a conceptual future
vision has been developed for the replacement of the Clubhouse Building at Roseland
Golf to better align with current industry needs, and to continue the legacy and
heritage of this unique municipally owned Donald Ross designed golf course, well into
the future.

We value your input. This public survey is intended to measure community response
to this proposed conceptual redevelopment vision for the future golf clubhouse. Please
answer the following questions to help us understand public preferences and needs.
The survey will be open from July 31, 2025 to August 15, 2025. View the Roseland
Golf Clubhouse Presentation
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Slides Survey Platform and Public Notice This survey will be made available on
Survey Monkey. Public notification for the survey will be by way of media release, and
signage posted on the Roseland property in an agreed upon location and format.
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Q1 - How often do you golf at Roseland Golf Course

per year?
Responded: 293, Skipped: 2
Less than 5
times / year

5-9
10-19
20-29

30 plus

0% 10% 20% 30% 40%

Answer Choices
@ Less than 5 times / year
[ =

10-19

20 - 29

30 plus

@ notatall

Total

50% 60% T0%

80% 90% 100%

Percentage Responses
21.5% 63
18.09% 53
20.14% 59
14.68% 43
9.9% 29

57% 48

293
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SUMMARY:

A total of 293 respondents answered the question about how often they golf at Roseland Golf Course
each year. The most common response was “Less than 5 times/year” with 63 respondents, followed
closely by “10-19 times/year” with 59 responses. Other notable responses include “5-9 times/year”
(53 respondents) and “Not at all” (46 respondents). These results suggest that while a majority of
participants are active users of the course, there is also meaningful engagement from community
members who may not currently golf but still have an interest in the future of the facility.

Roseland Golf Course Clubhouse Review Survey Results



Q2 - How often do you golf at other local golf courses
per year?
Responded: 293, Skipped: 2

Less than 5
times [/ year
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30 - 39
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Answer Choices Percentage Responses

@ Less than 5times / year 14.33% 42
® ;0 19.8% 5
10-19 1877% 55
20 - 29 1741% 51
30-33 7.51% 22
@ :0-49 4.44% 13
® soplus 512% 15
Nat at all 12.83% 27
Total 293
SUMMARY:

A total of 293 respondents answered the question about how often they golf at other local golf
courses each year. The most common response was “5-10 times per year” with 58 respondents,
followed closely by “10-19 times per year” with 55 responses. Additionally, 51 respondents reported
golfing 20-29 times annually, and 42 indicated they golf less than 5 times per year. Smaller groups
reported golfing 30—-39 times (22 respondents), 40—49 times (13 respondents), and 50 or more times
(15 respondents). Notably, 37 respondents stated they do not golf at local courses at all. These
results suggest that while a majority of participants are active golfers, there is a wide range of
engagement levels, with a significant portion of the community golfing occasionally or not at all.
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Q3 - How likely are the proposed clubhouse amenities
to influence your personal decision to visit Roseland

Golf more frequently?
Responded: 293 Skipped: 2

Extremely
Likely

Neutral/
Meither agree
nor disagree

Unlikely

Extremely
Unlikely

| golf at
Roseland for
the course...
| do not play
golf
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Answer Choices Percentage Responses

@ Extremely Likely 24.91% 72
@ Likely 3174% o2
Meutral/ Meither agree nor disagree 18.09% 53
Unlikely 819% 24
Extremely Unlikely 5.8% 17

| golf at Roseland for the course experience [ Clubhouse is not

6.83% 20
important to me
@ 1 do not play golf 4.44% 13
Total 293

SUMMARY:

A total of 293 respondents participated in this question. The majority expressed a positive outlook,
with 31.74% (93 respondents) saying they are likely to visit more frequently and 24.91% (73
respondents) stating they are extremely likely. Together, this represents over 56% of respondents
who feel the proposed clubhouse amenities would positively influence their decision to visit Roseland
Golf more often.

Meanwhile, 18.09% (53 respondents) remained neutral, and a smaller portion expressed skepticism:
8.19% (24 respondents) said they are unlikely, and 5.8% (17 respondents) said they are extremely
unlikely to be influenced by the changes. Additionally, 6.83% (20 respondents) noted that they golf at
Roseland primarily for the course experience, and the clubhouse is not important to them. 4.44% (13
respondents) indicated that they do not play golf.

KEY INSIGHTS:

The results suggest strong support for the proposed clubhouse improvements, with a majority of
respondents indicating that enhanced amenities could positively impact their visitation habits. While
some respondents prioritize the course itself or do not golf, the overall sentiment supports the idea
that clubhouse upgrades are a meaningful and welcome enhancement.
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Q4 - How likely are the proposed clubhouse amenities
and improvements to influence your decision to more
frequently participate in tournaments or league play

at Roseland?
Responded: 293 Skipped: 2

Extremely
Likely

Neutral/
Meither agree
nor disagree

Unlikely

Extremely
Unlikely

| do not play
golf

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Roseland Golf Course Clubhouse Review Survey Results



Answer Choices Percentage Responses

@ Extremely Likely 15.02% -
@ Likely 29.69% 87
MNeutral/ Meither agree nor disagree 20.82% &1
Unlikely 12.63% 37
Extremely Unlikely 12.97% 38
@ | do not play golf 8.87% 06
Total 293
SUMMARY:

The results show that a significant portion of respondents—approximately 45%—indicated they are
either “Likely” or “Extremely Likely” to be influenced by the changes, suggesting a generally positive
reception. About 21% of participants were neutral, neither agreeing nor disagreeing, which may
indicate uncertainty or a need for more information. Meanwhile, around 26% expressed that they are
either “Unlikely” or “Extremely Unlikely” to be influenced, showing some resistance or lack of interest
in the proposed improvements. Additionally, nearly 9% of respondents stated that they do not play
golf, highlighting a segment of the audience that may not be impacted by these changes. Overall, the
data suggests that the proposed enhancements have the potential to positively affect participation
rates among current golfers.

KEY INSIGHTS:

The data reveals a clear opportunity to increase engagement through targeted clubhouse
improvements. While nearly half of respondents indicated they would be more likely to participate in
tournaments or league play, the presence of neutral and skeptical responses suggests that
communication and clarity around the proposed changes will be essential. 9% of non-golfers also
highlight the importance of designing amenities that appeal beyond traditional golf audiences.
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Q5 - How likely are you to choose Roseland over other
local golf options based on the newly proposed

clubhouse amenities and improvements?

Responded: 293 Skipped: 9
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SUMMARY:

The survey results reveal a generally favorable outlook toward Roseland’s proposed clubhouse
improvements. Nearly half of the respondents—49.15%—indicated they are either “Likely” or
“Extremely Likely” to choose Roseland over other local golf options, suggesting that the
enhancements could positively influence competitive positioning. Meanwhile, 20.48% of respondents
remain neutral, indicating a degree of uncertainty or indifference. On the less favorable side, 22.18%
expressed that they are either “Unlikely” or “Extremely Unlikely” to choose Roseland, showing some
resistance or preference for other courses. Additionally, 8.19% of respondents do not play golf,
representing a segment unaffected by the proposed changes.

KEY INSIGHTS

The results suggest that the proposed clubhouse improvements at Roseland have the potential to
significantly influence golfer preference, with nearly half of respondents expressing a positive
inclination toward choosing Roseland over other local options. While a notable portion remains
neutral, indicating room for further engagement or clarification, the relatively smaller group of
respondents who are unlikely to be influenced suggests that the improvements may not appeal to all.
The presence of non-golfers in the survey also highlights the importance of targeting communications
to active players when promoting these enhancements.
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Q6 - Please rank the following features included in the
proposed conceptual design in order of importance,

with 1 being the most important and 7 being the least
important.
Responded: 292 Skipped: 3
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1 2 z! 4 5 6 7 TOTAL WEIGHTED

AVERAGE

Patio Area with options for 45500  17.12% 9.01% 6.76% 7.21% 4.95% 9.46%
covered casual seating areas 101 38 20 15 16 11 21 222 2.66
Modern restroom facilities 14.29%  17.51%  23.50%  14.75% 14.75% 9.22% 5.99%

31 38 51 32 32 20 13 217 3.50
Easy to access Bar and Food 19.009%  33.48%  18.55% 9.50% 8.14% 7.69% 3.62%
Service Area 42 74 41 21 18 17 8 221 2.92
Integration and access between 5.38% 10.76%  18.39%  23.32% 17.49% 19.73% 4.93%
patio and existing practice 12 24 41 52 39 44 11 223 4.16
green
Improved access to and 7.42% 6.55%  14.85%  23.14%  27.95%  14.41% 5.68%
connection with golf course, and 17 15 34 53 64 33 13 229 4,24
other related buildings
Flexible-use outdoor spaces for 7.82%  14.81% 8.23%  15.23%  12.35%  25.51%  16.05%
special events 19 36 20 37 30 62 39 243 4.50
Improved integration of bag drop  12.31% 2.99% 10.07% 11.5/%  13.81% 14.93%  34.33%
zone 33 8 27 31 37 40 92 268 4.94

SUMMARY:

The survey results reveal clear preferences among respondents regarding the importance of features
in the proposed conceptual design. The Patio Area with options for covered casual seating emerged
as the top priority, with 45.5% of respondents ranking it as the most important feature and a
weighted average of 2.66, indicating strong overall support. The Easy-to-access Bar and Food Service
Area also ranked highly, with a weighted average of 2.92, suggesting that convenience and hospitality
are key considerations for users.

Modern restroom facilities received moderate importance, with a weighted average of 3.50,

while Integration and access between the patio and existing practice green was viewed as less critical,
reflected in its lower ranking and more evenly distributed responses. These results suggest that
comfort, shelter, and food service are top priorities for enhancing the user experience, while
connectivity and secondary amenities, though appreciated, are not as central to respondents’
preferences.

KEY INSIGHTS:

The data highlights a clear preference for comfort and convenience in the proposed conceptual
design. The covered casual seating patio area stands out as the most valued feature, indicating that
respondents prioritize sheltered, relaxed environments for socializing and dining. The easy-to-access
bar and food service area also ranks highly, reinforcing the importance of hospitality and accessibility.
In contrast, features like modern restroom facilities and integration with the practice green are seen
as moderately important, suggesting they are appreciated but not central to the overall experience.
These insights point to a user base that values atmosphere and ease of use, which should guide
design priorities and investment decisions.
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Q7 - Please rank the following features of the
proposed outdoor patio conceptual designs in order
of importance, with 1 being the most important and 7

being the least important.
Responded: 285 Skipped: 10

Casual lounge
style seating

Table/ Chair
style seating

Music / Sound
System

Televisions

Air
circulation
fans

Fire Tables

Direct access
and views to
adjacent...
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1 2 3 4 5 6 7 TOTAL WEIGHTED

AVERAGE

Casual lounge style seating 33.77%  19.05%  10.82%  10.82% 6.93%  10.82% 7.79%
78 4 25 25 16 25 18 231 3.02

Table/ Chair style seating 26.41%  22.94%  13.85% 9.09%  12.99% 9.09% 5.63%
61 53 32 21 30 21 13 231 3.09

Music / Sound System 3.03% 8.66%  16.88%  14.72%  18.18% 22.51%  16.02%
7 20 39 34 42 52 37 231 4.68

Televisions 10.48%  16.59%  17.90%  23.58%  12.23%  12.23% 6.99%
24 38 41 54 28 28 16 229 3.75

Air circulation fans 10.17%  14.83%  23.73%  15.68%  20.76% 9.75% 5.08%
24 35 56 37 49 23 12 236 3.72

Fire Tables 5.79% 8.26% 7.85% 16.12%  14.05% 24.79%  23.14%
14 20 19 39 34 60 56 242 4.91

Direct access and views to 16.02%  14.06%  10.55%  12.89%  14.45%  10.55%  21.48%
adjacent practice green 41 36 27 33 37 27 55 256 4.13

SUMMARY:

The survey results for the proposed outdoor patio conceptual designs reveal a clear preference for
seating comfort and layout. "Casual lounge style seating" and "Table/Chair style seating" emerged as
the top priorities among respondents, indicating a strong desire for versatile and relaxed seating
options. "Direct access and views to the adjacent practice green" also ranked relatively high,
suggesting that visual connectivity and integration with the surrounding environment are important
considerations. In contrast, features such as "Fire Tables," "Music/Sound System," and "Televisions"
were ranked lower, reflecting a lesser emphasis on entertainment and ambiance elements.

KEY INSIGHTS:

Respondents prioritize functionality and comfort over entertainment in outdoor patio design. The
high ranking of seating options and access to scenic views underscores a preference for spaces that
support relaxation and social interaction. The lower importance placed on features like fire tables and
sound systems suggests that while these elements may enhance the atmosphere, they are not
essential to the core experience. These insights can guide design decisions toward creating a
welcoming, practical, and visually connected outdoor space that aligns with user expectations.
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Q8 - If weather (temperature or precipitation) was
not a factor, my preference for enjoying food and/or

beverage would be...
Responded: 293 Skipped: 2

Covered
outdoor patio

Uncovered
outdoor patio

Inside
clubhouse
seating area

Mot likely to
frequent any of
the above...

0% 10% 20% 30% 40% 50% 60% T0% 80% 90% 100%

ANSWER CHOICES RESPONSES

Covered outdoor patio 68.26% 200
Uncovered outdoor patio 11.60% 34
Inside clubhouse seating area 15.02% 44
Not likely to frequent any of the above options 5.12% 15
TOTAL 203

SUMMARY:

Out of 293 responses, the majority—68.26%—indicated a preference for a covered outdoor patio,
making it the most popular choice by a wide margin. Inside clubhouse seating followed with 15.02%,
while uncovered outdoor patio was selected by 11.60% of respondents. Only 5.12% stated they were
unlikely to frequent any of the listed options.
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KEY INSIGHTS:

The survey results reveal a strong preference among respondents for enjoying food and beverages on
a covered outdoor patio, with over two-thirds (68.26%) selecting this option. This suggests that while
people enjoy the outdoor atmosphere, they still value the comfort and protection that a covered
space provides. Indoor clubhouse seating was the second most preferred option (15.02%), indicating
a moderate interest in traditional indoor environments. Meanwhile, uncovered outdoor patios were
less popular (11.60%), and only a small portion of respondents (5.12%) indicated they were unlikely
to use any of the listed options. Overall, the data highlights a clear desire for outdoor dining
experiences that balance openness with shelter and comfort.
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Q9 - How likely are you to visit Roseland specifically
to enjoy the proposed outdoor patio amenities (e.g.,
food and beverages), without participating in a round
of golf?

Responded: 294 Skipped: 1

Extremely
Likely

Likely

Neutral/
Meither agree
nor disagree

Unlikely

Extremely
Unlikely

0% 10% 20% 30% 40% 50% 60% T0% 80% 90% 100%

ANSWER CHOICES RESPONSES

Extremely Likely 26.87% 79
Likely 24.83% 73
Neutral/ Neither agree nor disagree 18.71% 55
Unlikely 14.63% 43
Extremely Unlikely 14.97% 44
TOTAL 204

SUMMARY:

Out of 294 responses, 26.87% said they were extremely likely and 24.83% said likely,
totaling 51.7% who expressed a positive interest. Meanwhile, 18.71% were neutral, and a
combined 29.6% were either unlikely or extremely unlikely to visit for this reason.
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KEY INSIGHTS:

The data suggests that over half of respondents are open to visiting Roseland for its patio amenities
alone, indicating strong potential for attracting non-golfing patrons. However, nearly a third remain
unlikely to do so, which may reflect a perception of Roseland as primarily a golf-focused venue. The
neutral segment also presents an opportunity to influence undecided visitors through targeted
programming or marketing.
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Q10 - How likely are you to enjoy the proposed
outdoor patio amenities (e.g. food and beverages)

either before and/or after golfing?
Responded: 293 Skipped: 2

Extremely
Likely

Likely

MNeutral/
Meither agree
nor disagree

Unlikely

Extremely
Unlikely

0% 10% 20% 30% 40% 50% 60% T0% 80% 90% 100%

ANSWER CHOICES RESPONSES

Extremely Likely 37.54% 110
Likely 35.84% 105
Neutral/ Neither agree nor disagree 13.65% 40
Unlikely 6.48% 19
Extremely Unlikely 6.48% 19
TOTAL 203

SUMMARY:

Out of 293 respondents, 37.54% said they were extremely likely and 35.84% said likely,

totaling 73.38% with a positive inclination. 13.65% were neutral, while 6.48% each indicated they
were unlikely or extremely unlikely to use the amenities in this way.

KEY INSIGHTS:
The results show strong support for integrating patio amenities into the golfing experience, with
nearly three-quarters of respondents expressing interest in using them before or after their round.
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This suggests that such features could significantly enhance the overall appeal of Roseland for golfers.
While a small portion of respondents remain neutral or uninterested, the data clearly supports the
value of investing in these amenities to complement the golf offering.
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Q11 - Please select your current area of primary

residence?
Responded: 294 Skipped: 1

within the
Roseland
neighbourhood

Within the
City of
Windsor,...

Essex County,
outside of the
City of Windsaor

Qutside of
Essex County

0% 10% 20% 30% 40% 50% 60% T0% 80% 90% 100%

ANSWER CHOICES RESPONSES

Within the Roseland neighbourhood 35.71% 105

Within the City of Windsor, outside the Roseland neighbourhood 44.56% 131

Essex County, outside of the City of Windsor 18.71% 55

Outside of Essex County 1.02% 3

TOTAL 204
SUMMARY:

Out of 294 participants, the largest group—44.56%—live within the City of Windsor but outside the
Roseland neighbourhood, while 35.71% reside within Roseland itself. An additional 18.71% live in
Essex County outside Windsor, and only 1.02% reported living outside Essex County.

KEY INSIGHTS:

The data shows that the majority of respondents are local, with nearly 80% living either in Roseland
or elsewhere within Windsor. This suggests that feedback and interest in Roseland’s amenities—such
as the proposed outdoor patio—are largely coming from nearby residents, reinforcing the
importance of designing features that appeal to the local community. The small percentage of
respondents from outside Essex County indicates limited external reach, emphasizing Roseland’s role
as a primarily local destination.
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Q12 - Which category below includes your age?

Responded: 295 Skipped: 0

Under 18

18 - 24 I

25 - 34

35 - 44

45 - 54

75 and above

Prefer not to
answer

0% 10% 20% 30% 40% 50% 60% T0% 80% 90% 100%

ANSWER CHOICES RESPONSES

Under 18 0.34% 1
18- 24 2.71% 8
25-34 11.86% 35
35-44 14.92% a4
45_ 54 20.68% 61
55 — 64 23.05% 68
65— 74 20.34% 60
75 and ahove 4.41% 13

1.69%

&3]

Prefer not to answer

TOTAL 29
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SUMMARY:

The survey collected age demographic data from 295 respondents. The largest age group represented
was 55-64, accounting for 23.05% of responses, followed closely by 45-54 (20.68%) and 65-74
(20.34%). The 35-44 age group made up 14.92%, while 25-34 represented 11.86%. Younger age
groups were less represented, with 18—24 at 2.71% and Under 18 at just 0.34%. A small portion
(4.41%) were 75 and above, and 1.69% preferred not to disclose their age.

KEY INSIGHTS:

The data indicates that the majority of respondents are aged 45 and older, suggesting that feedback
and interest in the survey topic—likely related to amenities or services—is coming primarily from
middle-aged and senior participants. This demographic trend may influence preferences toward
comfort, accessibility, and social features, and should be considered in planning and design decisions.
Engagement from younger age groups is notably low, which may reflect either limited relevance or
outreach to that audience.
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Recommendation:

Based on the results of the survey, clear patterns have emerged regarding respondent preferences,
usage intentions, and demographic characteristics. The data provides valuable insight into how the
proposed outdoor patio amenities at Roseland can be designed and programmed to best meet the
needs of both golfers and non-golfers, with strong support from local residents and older age groups.
These findings inform a set of practical recommendations aimed at enhancing user experience,
increasing visitation, and ensuring the long-term success of the patio space.

1. Design for Both Golfers and Non-Golfers
A meaningful portion of respondents golf infrequently or not at all yet still expressed interest
in the proposed amenities. This suggests that Roseland has the potential to serve as a broader
community destination. Patio features, food and beverage offerings, and event programming
should be inclusive and welcoming to non-golfers.

2. Leverage Clubhouse Improvements to Boost Visitation
Over half of respondents indicated that proposed clubhouse enhancements would make them
more likely to visit Roseland. These improvements should be prioritized and clearly
communicated to the public to maximize their impact on participation and loyalty.

3. Strengthen Roseland’s Competitive Position
Nearly half of respondents said they would be more likely to choose Roseland over other local
courses if improvements are made. This presents a strategic opportunity to differentiate
Roseland through upgraded amenities, customer experience, and community engagement.

4. Incorporate High-Priority Patio Features
Survey data highlights a strong preference for a covered outdoor patio with comfortable
seating options and scenic views. Casual lounge and table/chair style seating should be central
to the design, as they support relaxation and social interaction. Additionally, integrating direct
access and views to the adjacent practice green will enhance the overall atmosphere and align
with user expectations for a visually connected and inviting space.

5. Create Flexible, Multi-Use Spaces
Respondents value outdoor areas that offer both hospitality and versatility. Designing flexible
spaces that accommodate casual dining, socializing, and special events will increase the
patio’s utility and appeal. Features like easy-to-access bar and food service areas should be
prioritized, while elements such as modern restrooms and practice green integration can be
included as supportive, secondary enhancements.

6. Target Local Residents and Older Adults
Most respondents live in Windsor, with a large portion from the Roseland neighborhood.
Additionally, the majority are aged 45 and older. Marketing, programming, and design should
reflect the interests and needs of this demographic—emphasizing comfort, accessibility, and
social connection.
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7. Promote Patio Use Beyond Golf
Over half of respondents are likely to visit Roseland specifically for patio amenities, even
without golfing. This supports the development of a food and beverage program that stands
on its own, potentially attracting new audiences and increasing revenue.

8. Support Pre- and Post-Golf Experiences
With 73% of respondents likely to use patio amenities before or after golfing, integrating
these features into the overall golf experience can enhance satisfaction and encourage longer
stays.
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Conclusion

The survey results offer a comprehensive understanding of community perspectives on Roseland Golf
Course and its proposed enhancements. With input from nearly 300 respondents, the data reveals a
diverse range of engagement levels—from frequent golfers to occasional visitors and non-golfers—
highlighting Roseland’s potential to serve as both a recreational and social destination. Preferences
for covered outdoor patios, easy-to-access bar and food service and flexible-use spaces underscore
the importance of comfort, atmosphere, and versatility in future design decisions.

Demographic insights show that most respondents are local residents, primarily aged 45 and older,
reinforcing the need for amenities that favour comfort, accessibility, and social features, and should
be considered in planning and design decisions. The strong interest in using patio amenities both
before and after golfing, as well as independently of golf, suggests an opportunity to broaden
Roseland’s appeal and increase visitation.

Overall, the findings support a strategic shift toward inclusive, user-informed improvements that
enhance the experience for both golfers and non-golfers. By aligning future investments with these
insights, Roseland can strengthen its role as a vibrant, welcoming space that reflects the needs and
aspirations of the community it serves.
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